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By 2020, up to 50 billion connected devices will be generating
194,000 exabytes per month around the world.'

Historically the insurance industry has made great strides in using data and
analytics to drive decisions ... however, a recent LexisNexis® Risk Solutions
survey of nearly 500 U.S. insurance professionals, revealed that
there is a big opportunity when it comes to connected data sources.

Most insurers are not using data from loT sources, but a
large majority agree that it is important.

70%

say gathering loT data

of insurers currently collect of them actually is important to their
loT data (categories of sources use it; while ... company’s insurance
shown below), but only ... strategy

Sources of loT data for Insurance are all around us
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. App-based Telematics
"« Drives <20 miles a day
» Score of 72 out of 100
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(@) Fitness Device
» 119 BPM, 15K steps
« 5th run this week

N Smart Pacemaker
« Heart rate: elevated
« Cardiologist monitored

> OEM Telematics

« High risk driver
+ Tight cornering

CONNECTED BUSINESS CONNECTED HOME

/h@ Smart Home Monitoring
« Environmental sensors
» Police + fire notifications
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=" Fleet Analytics
* 82% low-risk drivers
« 3 new driver alerts

@ Driver Tracking
« Low risk driving style
« Truck not used at night

=~
\Q‘ Security System

« Actively monitored

+ Cloud-based recording
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Insurers recognize 1oT’s importance for the industry’s future
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Carriers think loT data collection Nearly half think insights from More than 6 in 10 predict they’ll have
and usage will shape the direction loT data will give carriers a strategy in a few years, but only
of the insurance industry: a competitive edge: half that expect to have resources:
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% who agree collecting and using loT data % who think there’s a competitive % with a defined loT % with resources

sources will define the industry leaders advantage associated with loT insights strategy in 3-5 years dedicated to loT then

Barriers exist for carriers today

With a minority having a defined ... But perceived barriers (difficulties
loT strategy, even fewer have in data governance, security concerns,
resources dedicated to loT today: proprietary issues) hold many back:
0, 0,
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% with a defined % with resources Difficult to Security will Proprietary data
loT strategy today dedicated to loT now store, track, be a major sources won't be
analyze data challenge shared/accessible

Be ready for the Internet of Things

LexisNexis can help you get the insights you need from big data. Our advanced analytics capabilities

and proprietary platform let insurance carriers execute today with tomorrow in mind.

To learn more, visit https://risk.lexisnexis.com/insurance

=0 L M N Tco About LexisNexis Risk Solutions: At LexisNexis Risk Solutions, we believe in the power of data and advanced analytics for better risk
@ eXIS eXIS management. With over 40 years of expertise, we are the trusted data analytics provider for organizations seeking actionable insights to
RISK SOLUTIONS manage risks and improve results while upholding the highest standards for security and privacy. Headquartered in metro Atlanta USA,

LexisNexis Risk Solutions serves customers in more than 100 countries and is part of RELX Group, a global provider of information and
analytics for professional and business customers across industries. For more information, please visit www.lexisnexis.com/risk.
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